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ABSTRACT

Nowadays the growth of Internet technology makes people share opinions in social media, forum and web
boards easily. This causes the huge volume of opinionated text. Opinion mining aims for analyzing opinion sentences
for various purposes such as to help consumers in decision makings and to allow entrepreneurs to know the
reputations of their products. This article reviews opinion mining concepts and principle that focuses on sentiment
analysis in implicit opinions for Thai language to summarize the polarities of opinions that express positive or negative
sides. The analysis and synthesis of related research has shown that feature-based sentiment analysis provides finer
grains than the other levels, and the senfiment analysis in explicit opinion for Thai language sfill has a limitation in
that polar words have to be expressed explicitly in sentences. This leads to the suggestion of sentiment analysis in
implicit opinions for Thai language by using words or phrases extraction in feature level together with the

determination of surrounding context.
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