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ABSTRACT

The objectives of this study were (1) to study the level of marketing strategy upon joining ASEAN Economic
Community (AEC) for Thailand's traditional retailer business; and (2) to study causal relationship of marketing strategy
pattern and survival for Thailand's traditional retailer business upon joining AEC. A Questionnaire was employed as
the research instrument to collect data from the research sample consisting of 2,905traditional retailer business
entrepreneurs in Thailand. Research data were analyzed with the structural equation model (SEM). Research findings
showed that the marketing strategy including the factors of product differentiation, customer centered practice,
retailer ambience, and technology application was rated at the moderate level (rating mean = 3.09). The causal
relationship of structural equation model was created which was consistent with empirical data (}(z/df = 2.565,

GFl = 0.997, AGFI = 0.949, CFl = 0.986, TLI = 0.926, PGFI = 0.576, RMR = 0.048, RMSEA = 0.031) and had the ability

to predict at good level with multiple correlation prediction power (R2) of 0.829 or 82.9 percent.

KEYWORDS : Marketing strategy, ASEAN Economic Community, Traditional retailer business
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